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Candidates are required to give their answers in their own words
as far as practicable.

×

P-

AIDA-

Positive emotional appeal-

ASCI 

CPT-

Thumbnail sketch 

USP-

DAGMAR approach 

×

Please Turn Over



( 2 )T(6th Sm.)-Journalism & Mass Comm.-H/CC-13/CBCS

[English Version]
The figures in the margin indicate full marks.

1. Answer any ten questions : 1×10

(a) Mention any two P’s of marketing mix.

(b) What is the full form of AIDA?

(c) Give two examples of positive emotional appeal.

(d) What is ASCI?

(e) What is the full form of CPT?

(f) What is thumbnail sketch?

(g) Name any one International Advertising Agency.

(h) Write the full form of USP.

(i) Name any two methods of illustration of advertising.

(j) Mention the name of one Indian Advertising Agency.

(k) Who pioneered DAGMAR approach?

(l) What is Corporate Ad?

2. Write short notes on (any five) : 2×5

(a) Advertising and Publicity

(b) Surrogate ad

(c) Family brands

(d) Sales Promotion

(e) Endorsement Copy

(f) Public Service Advertising

(g) Brand Image
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3. Answer any two questions :

(a) What is media planning? What is its importance? Describe the steps of media planning with suitable
examples. 3+4+8

(b) What is ad campaign? How is it planned? What are the three phases of campaign creation? Answer
with suitable examples. 4+5+6

(c) What is advertising research? Discuss methods of pre-testing and post-testing in print media ad with
suitable examples. 6+9

(d) Describe the structure and functions of an ad agency with suitable examples. 7+8


