[P(III )-Journalism & Mass Communication-H- 7J

2020

JOURNALISM AND MASS COMMUNICATION — HONOURS

Seventh Paper
Full Marks : 100

Candidates are required to give their answers in their own words
as far as practicable.
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[English Version]
The figures in the margin indicate full marks.
First Half

Answer any one from question no. 2 and question no. 4 and any one from the rest.

Module - 1
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1. The social perspective of advertising has prompted a consumerist outlook. Do you agree? Explain. 30

Or,
What is Brand? What do you understand by Brand Positioning? Illustrate with examples.
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Write note on (any one) :
(a) AIDA Model

(b) USP

(c) Online Advertisement
(d) Sales Promotion.

Discuss the role of advertising agencies in preparing and selling of advertisement.
Or,

Give a detailed discussion on ad-copy and its elements of a display advertisement.

Write note on (any one) :
(a) Classified Advertisement
(b) Storyboard

(c) Slogan

(d) Surrogate Advertisement.

Second Half

Answer any one from question no. 6 and question no. 8 and any one from the rest.

Module - 2

. Define Public Relations with examples. Briefly discuss PR as a part of Management.

Or,

Discuss the essential aspects of Image Management.

. Write note on (any one) :

(a) Public Relation Officer

(b) PR Research

(c) Internal publics

(d) PR and Marketing.

What is Community Public Relations? Discuss with examples.
Or,

What is a House Journal? What are the important steps to publish a House Journal?

. Write note on (any one) :

(a) CSR
(b) PR Agency
(c) Press Conference

(d) PR in crisis management.
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