K(IIT1)—Journalism ete.—H-7

2018

JOURNALISM AND MASS COMMUNICATION —HONOURS

Seventh Paper
Full Marks — 100

Candidates are required to give their answers in their own words as far as practicable
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The figures in the margin indicate full marks

Module - 1

Answer Question No. 5 and any twe from the rest

1. Define Ad-copy. Elaborate an ad-copy and its clements.

2. Discuss the major trends in creative strategies in Advertising.

3. Advertising is all about creating markets. Do you agree? Discuss.
4. Create a 30-second storyboard for a smart-phone.

5. Write a short note on any one of the following :

(a) Brand Positioning
(b) Corporate Advertisement.

Module -2
Answer Question No. 10 and any two from the rest

6. Advertising Research is more about the Audience than anything clse.
Do you agree? Why?

7. What, according to you, should be the important features of Advertising
Ethical codes? '

8. LElaborate basic aspects of outdoor advertising .
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9. What strategies do Advertisers adopt for Surrogate Advertisements?
Discuss.
10. Write short note on any one of the following :
(a) Advertising Budget
(b) Advertising Agency.
Module - 3

Answer Question No. 15 and any two from the rest

11. Ilas the role of a Public Relations Officer changed in the age of social
Media? Discuss.

12. How is Public Relations different from Marketing? Illustrate with
examples.

13. Describe different stages of Image Management Campaign of a

filmstar.

14. How does Public Relations Research help in making a PR Campaign
effective? Discuss.

15. Write short note on any one of the following :
(a) External Publics
(b) Public Relations and Propaganda.

Module — 4

Answer Question No. 20 and any two from the rest

16. Employees are golden asset of an organisation — Discuss
Employece Relations considering the Statement.

17. What are the important features of Financial Public Relations? Hlustrate
with examples.

18. How can the Public Relations Department of an org,amsdhon make
Community Relations more effective?

19. Discuss the ways in which the Internet can be used as an’effective PR
tool.
20. Write short note on any ene of the following :
(a) Crisis Management
(b) House Journal.
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